


Professional Marketing strives to be your 
marketing communications partner, empowering 
you with a targeted communications campaign 
that is backed by a thorough understanding of 

your business. We believe in delivering 
measurable results that directly impact the bottom 

line and meet business goals.
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Founded in 1982 by Diane Carnevale Jones,  
Professional Marketing is a boutique consulting 
firm that specializes in the design and 
implementation of integrated marketing 
communications strategies and public relations.
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Specializes in developing value-creating communications strategies 
tailored to client’s business objectives 

Focuses on brand positioning, key message development and  
results-oriented media relations

Track record demonstrates proven results in effectively 
communicating client messages to optimize position or brand

Recognized for its integrity, exceptional work, quick response time 
and engaging style

Launched its Internet-based business-to-business service for media 
representatives -- PRcollect.com in 2001 
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Represents clients, past and present, in the art, gift, home décor, toy, 
Internet, fashion accessories and collectibles industries:

• eBay Inc.
• Royal Doulton
• Marie Osmond 
• Thomas Kinkade
• Peking Handicraft, Inc.
• Swarovski
• Dylan Scott Pierce 
• Inspirio – The Gift Group of Zondervan
• Flowers, Inc. Balloons
• D. Morgan 
• Christopher Radko 
• Hospice of Michigan
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• Marketing Communication Strategies

• IMC Campaign Development and Execution

• Key Message Development and Identification 

• Identity Development

• Public Relations 
- PR Strategies
- Media Audits
- Press Kit Creation
- Media Outreach – Interviews, Photo Opportunities, S peaking Engagements 
- Press Conferences
- Press Releases
- Call Campaigns
- Product Placement in TV and Film 

• Media Training

• Celebrity Management

• Promotions & Events

• Crisis Communications

• Trade Show Support
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Collaborative spirit – partners with clients to create an 
energized environment

Values long-term relationships with clients and other 
industry associates

Creative problem solvers

Perceived as extension of client’s in-house team
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Develops comprehensive IMC strategy, incorporating: 

- Public Relations
- Advertising
- Internet Marketing
- Direct Marketing 
- Promotional Events

Recommends effective and innovative programs to clients

Dedicated to providing quality services for bottom line results
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1) Knowledge of the Industry

- Providing marketing communications and PR services since 1982 
- In-depth understanding of industries represented
- Insight into trade, distribution and branding efforts within markets
- Supporting member of industry trade organizations

2) Events Management
- Organizes, conducts and manages high profile events and promotions
- Events include:

- Red Carpet Movie Premiere for The Polar Express
- eBay Media Summit
- Scripting and co-production of Broadway-style retailer event in Manhattan
- Three-city launch for Visa
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3) Strategic Brand Building 

- Creates and sustains brands 
- Approaches brand building campaigns with: 

- Strategic brainstorming
- Innovative thought process 
- Recognition and acceptance of effects of change

4) Talent Pool
- Seasoned professionals in marketing and  communications
- Maintains extended network of distinguished industry specialists
- Experts with international experience



�����
������ 
���
�!��!����������� �
������
���"

While serving as executive director for the Collectors’ Information 
Bureau, Diane Carnevale Jones used branding initiatives to 
quadruple its membership and grow the trade organization 700%

Planned and executed PR Media Summit for eBay at San Jose 
corporate headquarters, resulting in extensive national press 
coverage, including feature stories in Art Business News, Toy Shop,
and About.com

Redefined strategy and execution of corporate advertising 
campaign for Bidorbuy.com in India
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Created educational brochures on credit card usage for Visa Card 
holders in India

Feature story about award-winning ‘altered book’ artist/author ran in 
Scripps Howard Wire Service , generating coverage nationwide

Lee Middleton Original dolls featured on The Oprah Winfrey Show , 
for proper care of infants segment, and Oprah’s Favorite Holiday
Picks, generating substantial increase in sales
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Christopher Radko featured in Chicago Sun Times , and Mother’s 
Day product showcased in USA Today , garnering company high 
profile coverage

Media campaign to place eBay’s Trends Barometer in numerous 
niche collectibles publications nationwide, to position eBay as the 
leader and resource in trend information

Worked with Associated Press contacts in Atlanta and Grand Rapids 
to promote stories of national interest; secured placements nationwide 
for Hospice of Michigan and leading manufacturer of balloons and
host of Ballooniversity



#���

Diane Carnevale Jones, President

• Founded Professional Marketing in 1982
• Public relations and marketing professional with over 20 years experience 
• Demonstrates leadership; brings innovative concepts to her clients; thrives on the changing   
marketplace 
• Executive director of Collectors' Information Bureau (CIB), from 1986 -1993
• Established the CIB as the collectors' and manufacturers' resource 
• Created, authored and edited numerous collectible publications that have become definitive 
reference books by which market standards are set 
• Expertise in the secondary market and loyalty marketing
• Developed, wrote, co-produced, and hosted The Collectibles Show on The Lifetime Channel with 
celebrity Morgan Brittany
• Participates in numerous industry projects, writes columns and speaks at various industry 
functions 
• Holds a Bachelor's degree from the University of Michigan in English and Journalism
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Shari Abbott, Senior Advisor and Media Specialist
• Member of team since 1998; specializes in creating brand awareness through product media 
placements 
• Responsible for managing  www.PRcollect.com, all digital imaging and electronic news releases 
and media databases
• Free-lance columnist in the collectibles, gift and home décor fields
• Worked for the Collectors’ Information Bureau (CIB) marketing the organization’s books to retailers 
nationwide, and in bank management
• Graduate of Western Michigan University with a degree in Psychology and Business 
Administration
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Sara Middlebrook, Communications and Events Directo r
• Initiates major media call campaigns to secure product placement in national media outlets to raise client 
awareness
• Plans media tours for trade shows; manages and coordinates special events 
• Active member of Public Relations Society of America and past vice president of university student chapter
• Graduate of Grand Valley State University with a BA in Advertising and Public Relations and a minor in   
photography
• Media Relations and event planning experience in the nonprofit sector for one of the largest United Way 
agencies in the United States. Coordinated special events, wrote media materials, arranged and assisted with 
photo shoots  
• Experience working with large corporations for partnerships and publicity, including major television and radio 
media, banks, automakers & suppliers

Kelly Quintanilla, Communications Director
• Implements major media call campaigns; secures media presence at special events, including trade shows 
and artist signings; composes media communication materials
• Previous experience in advertising, public relations writing, Web site maintenance, and editing
• Active member of Public Relations Society of America and past publications director and secretary of 
university student chapter
• Recipient of Dow Public Relations Award and PRSSA Gold Key Award
• Graduated from Michigan State University with honors with a BA in Advertising and a Specialization in Public 
Relations 
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Vandana Bahl
• Considerable corporate and agency experience in integrated marketing communications, public relations 
and event management 
• Prior to working in the US, was in charge of all marketing communications at India’s leading online auction 
site, Bidorbuy.com, and responsible for development and execution of corporate-wide PR strategies and 
events and all branding initiatives including strategy, direction and execution of the corporate advertising 
campaign
• Broad international exposure with work experience at leading multinational public relations firms like 
Burson Marsteller and Ogilvy Public Relations Worldwide
• Secured her first job with MTV, India, where she arranged media interviews and photo shoots
• Started a business, manufacturing an exclusive line of chocolates during her final two years in college
• Master of Arts degree in Integrated Marketing Communications from Emerson College, Boston

Jodi Smith
• Initiates major media call campaigns and secures placements for clients
• Manages ongoing communication with such talk shows as The Today Show, The View and The Oprah 
Winfrey Show for a variety of promotional programs
• Graduated from Marshall University with a BA in English and a Master of Arts degree in Public Relations 
• Extension Instructor for West Virginia University specializing in youth development and literacy
• More than eight years of experience teaching undergraduate composition and research courses 
• Directs and develops literacy programs for youth in West Virginia and directs county 4-H program
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Sharon Bopp
• Founder and president of Bopp Communications, Inc. 
• Creative and experienced writer, editor and consultant with strong business, publication, Internet 
and media knowledge
• Copywriting services include web site content, corporate newsletters, brochures, direct mail 
campaigns, catalogs, product descriptions, press releases and artist biographies
• Researches and writes articles for trade and consumer publications 
• Served as Editor-in-Chief of Country Business magazine 
• Founding Editor-in-Chief of Journal of the American Professional Crafters Guild, a publication 
offering legal, accounting, marketing and industry news
• Start-up Editor/On-Line Content Developer for CraftShop.com, an e-commerce web site for 
professional crafters
• Worked with numerous clients in the gifts, collectibles and home décor industries, including 
Giftbeat, Party and Paper Retailer, Collector Editions and Garden Center magazines; 
GoCollect.com; CollectiblesToday.com; Danbury Mint; Enesco; Professional Marketing; and Unity 
Marketing
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Mark Bird
• 20 years experience creating branding campaigns, marketing materials and advertising in Los 
Angeles and Grand Rapids, Michigan
• Clients include Apple Computer, Toshiba, Canon, Steelcase, Haworth, Herman Miller, New Oji 
Paper of Tokyo, YWCA, The Grand Rapids Art Museum, The Grand Rapids Symphony, Paul 
Goebel Group, Mol Industries, Hospice of Michigan and the United Way
• Won numerous design and art direction awards including ADDYs and Printing Industries of 
America. Work has appeared in Graphis Packaging, an international design publication
• Taught various courses in design theory, typography and computer graphics for four years at 
Kendall College of Art and Design in Grand Rapids, Michigan. 
• Lectured on the role of design in branding at  colleges and universities
• Co-founded The Polishing Center; a portfolio enhancement course and networking opportunity, 
designed to educate and connect young creatives to the advertising and design industry
• Bachelor of Fine Arts degree from Kendall College of Art and Design in Grand Rapids, Michigan
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Susan K. Jones
• Tenured, full professor of Marketing at Ferris State University (Big Rapids, MI) and a partner of The 
Callahan Group, LLC
• Taught branding and positioning at the graduate level at Northwestern University, in the Integrated 
Marketing Communications program
• Focuses her teaching, consulting, writing and research on direct and interactive marketing 
communications 
• Established Susan K. Jones and Associates in 1980, specializing in business-to-business, 
collectibles, catalogs, educational products and financial services
• Clients have included International Resources, The Hamilton Collection, Enesco Corporation, 
GoCollect.com and International Correspondence Schools
• Conducted marketing training programs for Yamaha Musical Instruments, Sprint/Draft Worldwide, 
Consumers Energy, Advanstar Communications
• Author of Creative Strategy in Direct Marketing, co-author of Selling by Mail and Marketing 
Convergence which focuses on how top brands are integrating the Internet with their offline efforts
• Her book Readings and Cases in Integrated Marketing Communications was published in 2004, 
and Creative Strategy in Direct and Interactive Marketing will be published in fall of 2005
• More than 30 years’ experience in the marketing and product development of collectibles and 
giftware.  Founding Executive Director of Collectors’ Information Bureau. 
• Graduate of Northwestern University, Susan holds a B.S.J. and M.S.J. in advertising
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§ Annual reference book: 
Collectibles Market Guide & Price Index

§ Annual price guide: Collectors’ 
Information Bureau’s Collectibles Price 
Guide

§ Quarterly newsletters: “The C.I.B. 
Report”

§ Reference book:  Directory To 
Limited Edition Collectible Stores

§ Reference book:  Directory to 
Secondary Market Retailers

§ Annual autograph book: 
Signatures

§ Consumer ‘Collectibles Hotline’
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Created, written, co-produced,                   
and hosted by Diane Carnevale 
Jones

14-episode season on                             
The Lifetime Channel, 1995-1996

Show segments: 
The Display Case
For What It’s Worth
F.Y.I.
Spotlight Showcase                                              
Living With Collectibles                            
Join The Club
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• 1 of 2 PR firms to manage Collectibles category

• Create and execute innovative programs for media use:

• eBay Barometer: Monthly “Top 10” data

• eBay News Bureau Library: Resource center offering timely 
information in ready-to-print format 

• Disseminate information to media nationwide:

• Information about new features and programs

• How to buy and sell on eBay

• Rare items: stories and sales data

• Annual eBay convention and all affiliated programs, including 
contests and educational programs

• Promote eBay University

• Profiles of passionate collectors and their collections

• Other Services include:

• Plan and manage annual Media Summit at eBay 
headquarters, San Jose, CA, for 20 leading collectible 
magazines

• Arrange media tours and interviews at major trade shows

• Create collateral for major PR programs
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• Created and executed national public relations campaign for 
The Big Picture Project , to raise awareness and $1.2 
million for Hospice of Michigan’s pediatric program

• Planned, executed and secured media coverage for events: 

• The Polar Express Movie Premiere and Warner Bros. 
Afterglow Party, featuring award-winning author, Chris 
Van Allsburg; also World Premiere of the IMAX

• Promoted statewide photo contest;also exhibit of 
winning photos;also showcasing work of award-winning 
photographer, Jeff Dykehouse

• Polar Express Dessert Competition; winning dessert 
served at the Premiere dinner

• Chris Van Allsburg Press Conference

• Celebrity handling of Chris Van Allsburg, including 
book signings, appearances and night of Premiere

• Red Carpet couture fashion show

• Results:

• Secured hundreds of placements through media 
relations and outreach

• Campaign raised $1.3 million and major awareness
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National 
Magazine and 
Television 
Coverage

Print Publisher:          
Cottage Garden 
Collections



Negotiated with production company to 
secure placement of client’s furniture on 
ABC’s Extreme Makeover: Home Edition

As a result of initial involvement, other 
clients’ products have been placed on show

Continue to pursue other product placement 
opportunities, including HGTV decorating 
programs
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Professional Marketing arranged:

National news coverage with Fox & Friends 
Morning show co-host, Steve Doocy, interviews 
Lee Middleton Original Dolls artist and company 
executive

Coordinated media tours and artist doll signing

Arranged celebrity appearance for actress Hallie 
Kate Eisenberg at Toy Fair as parade Grand 
Marshall 
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Award-winning artist presents special 
9/11 artwork on set to Good Morning 
America host, Diane Sawyer

Created relationship between client and 
high profile charity, culminating in gala 
Manhattan event

High-level media coverage for Marie 
Osmond obtained through media tours at 
New York International Toy Fair
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All branding initiatives

Corporate advertising campaign

“Live Auction” promotional event

Management of exclusive travel alliance 
with Thomas Cook
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• An invitation to Calvin College by the Cincinnati Art Museum and the 
American Museum of Natural History, New York, to host the prestigious 
Petra: Lost City of Stoneexhibit.

• Activities include:
Collaborate with Jordan Tourism Board to arrange a Press Tour to Jordan 
and Petra for national and local travel writers and broadcast journalists
Create and disseminate press releases and community calendars tosecure 
media placement: 

– Media nationwide and within a six-state region, targeting travel, art, 
architecture, antique, museum and parenting  publications

– Arrange interviews for radio and television shows and print 
publications

Create and execute innovative programs for campaign awareness inthe 
community

– Create and execute radio call-in campaign, driving public to Petra 
web site; top prize a trip to Jordan

– Collaborate with local movie cinema to host a teacher/student 
reporter press conference to drive awareness in school systems

– Archaeological awareness campaign: mail release with “artifact” to 
intrigue editors to learn more about the exhibit and educate the
public

Use web links and brochures as a marketing strategy to bring awareness to 
the museum exhibit through Welcome Centers, organizations, businesses, 
churches, schools and retirement homes
Support events, including press previews, galas, premiere of Petra ballet 
by state’s only professional ballet company
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